
Duns and District Business Forum – notes from 11 October session 
 
These notes represent the discussions and summaries from the Forum meeting and are based on the 
written notes captured from the two subgroup sessions that considered a local map and tourism 
promotion project. 
 
While AHFD had initially developed and hosted the Forum, and had successfully sought external 
investment for the creation of a tourism project and tourism map, the ideas for these sessions and 
the ideas that flowed from them came from the Business Forum members contributing ideas and 
effort. 
 
Following on from these discussions and an update from Kenny McLean on the tourism map idea 
and the new tourist trail, and some sharing of past iterations of the tourist trail, the Forum agreed to 
collate a subgroup to develop the ideas from the previous meeting. The sets of flip chart notes and 
verbal feedback are shown below, along with a high level summary of the funding application. 
 
A subgroup of Neal Watson, Adam Nowak and Lindsay Wood would meet to take forward the idea, 
and aim to make progress by the time of the next meeting on Thursday 17 November, where we’d 
discuss the continuing plans for the Forum and seek to identify group leaders. 
 
The meeting also considered continuing membership; how we might best communicate with other 
local businesses; what contributions we could make to place partnership discussions being held 
locally and in Borders;  and agreed to follow up on previous themes of encouraging local business 
engagement and to set up Forum dates for next year. 
 
We also agreed to contact everyone again between meetings to test their appetite for thematic 
meetings including Scotland Loves Local campaigns, a Greener Duns and developing local 
partnerships. 
 
Next meeting was agreed for Thursday 17 November at 6-7pm, with a 30 minute networking session 
before and after the meeting. 
 
Notes summarised by Lindsay Wood  
18 October 2022 

 
 
 
  



Annex A 
 
Notes from flip charts 
 
Target audiences 
Tourists – include day trippers staying in the area 
Residents  
Young people – source of finding out what they want 
Clubs and their visitors i.e. rugby, football, bowls, swimming, golf and cycling 
Anything that encourages business and trade improvements 
Families – including substantive discussion to target those who stop and look for toilets 
Welcome signs on entering Duns 
How to use USP of Wojtek and its many links to Poland and to other towns 
Summer Festival 
 
Content 
District map on one side – roads, venues, attractions, walks, Jim Clark links 
Town map on another – playing fields, sports ground, where to eat and sleep and stay, how to get 
here, cycle repair, car park, filling stations, electric chargers, useful numbers such as doctors, traders 
such as food shops and pharmacy 
Cycle routes 
Polish focus, linking to Wojtek stories  
Jim Clark and wider trail 
Town trail 
Robert Burns links 
Duns town history 
Duns Scotus links 
 
Design 
Mobile phone friendly 
Illustrated 
Advertising around edge – business to business 
Links to What’s On and use QR codes 
 
History 
People – famous but note visitors can’t always get access to some historical properties have been 
subject to re-use or private ownership 
Events 
Buildings 
Manderston and other stately homes – when are they open, how much are they to visit, and provide 
weblinks to them all 
 
  



Annex B 
 
Additional notes and some reinforced points from the wider discussion session at the end. 
 
Target audience 
QR for Town Trail to be somewhere in the square, and in print and online, as people who visit can 
use mobiles but prefer an actual map when walking round 
To be a poster map with businesses and to be: 

• in print and online 

• easy to read 

• link to Jim Clark publications and stories and tourist trail of Berwickshire 

• to advertise businesses 
 
Young people – ask the audience process including working with the School Leadership group using 
google forms and young person’s Place Standard template 
Sports club links and promote facilities to visitors and families who come for matches 
Some businesses would find a map for clients to be a useful tool 
Promotion to families – extensive discussion again on toilets and promotion of coffee, shelter and 
toilets – a toilet stop for families would be a USP 
 
Content 
District map on one side and town map on the other 
Eat, drink and stay, and pee 
How to get here 
Useful numbers and where the hospital is 
Food and accommodation 
Garages and petrol and bike repair 
Cycling and walking routes 
Think about having information in Polish 
Promote local cycle routes and stopovers 
Use Duns Scotus as promotional tool 
Story of Honduran timber group as a USP, and link to Ghurkha bridge and Abbey St Bathans 
Quiz questions/answers – name towns of 4 letters 
Use of Pingo bus service – do tourists have use of it? 
Car parking arrangements, including no parking fees and lots of on street parking 
Do we opt to link to SBC walking routes - are they still in date? 
Link to What’s On in Duns – if such a thing exists 
 
Other 
Subgroup to be Neil Watson who can offer a very local design and graphic service on a commercial 
basis, Adam who can also offer photography, and Lindsay, plus work with Kenny McLean after first 
meeting of subgroup. 
Lindsay to check additional options from members list including interest from Black Bull and 
Rutherford mobile bar, plus Carol who facilitated sessions. 
Project deadline for map to be tourist season, so we should meet in the next week or so to kick off 
the project, targeting completion and distribution by the end of March 2023. 
 
 
 
 


